HARD

FUN—HE 7R
Bl CWNCHIRD S,

C =rn DS




N

1: What We do JE8INBE D THENT
2-1: Our Shop |E&H 15
2-22WagumiD 7 A4 7>~ JN\—=bF— OA=Z21Z=7~4
3: BN aafhl
4:A F1) X« FUNIEER
O IE=mICHd 2 EER
@ Bt
® TATAZAI

5:AF RS RE THRODIER] V¥/INZ—X TV F&IE
6:A4F AT BRER| ZH75>TRINT BTl

DXL HATERBHL S

=25 OBFEICHDED
« INAMV—BBD B & TEDEWV] OaHhNE

QPR/IX—7T T4 > EFFRKAE

@7 H/Z—XDEL
] T—RRART A
G EERUNIRESFRR O 7 b
8. kLD




1: What We do ;EEIIRAD SHES
24 JAOZ e LC PHA VY 2y THAE LT

EIZIKUDIEEIEI ° %Enu@ ° I 7 1 \/7\\ }_'_/ﬁﬁ)i/:f\
BtoBﬁ ZO - a3—Jb—LAe FUNBEANDOECHR

- BmBAE - AR
=TTV T RE

ThRA L)

- ENRERBAE IR
- EY R B BRI X IR

MyAxI)L]

*X

ARV E-EE
- 7aE—avy—i
FHA-HE

7 .ll’.e(s)hli(gYotoo
= Eﬁf e 07

‘0”—%3
Soaaid %%% BAT RIS OBOB, FAHS 3T 7 1Y 3 IO

%%WJ ﬂﬁﬁfﬁ%ﬁ (FHBEERETH. AR, BEe MUBREEH. FRE. Fxd/)h




2-1:0ur Shop [E&TEHR

T LR BWCH S, RERTERERS L
CRES TLTL\%)OXO’QT N2, Vv
A_—X THAY T3y TELTEER,
BITU7ITiE. a7 Z2— 502
$Tﬂ«7— AV, THAZa—T7
LIEEDPMRT EDS.

YALEOSWEZEELG HAZX—HEIET 5,

S | L EEHBELER, BT VLTS —Ii kB
QP T TR— . 3 ﬂ | JrMIBRBOERTL ST AT LA L
r

- ’ - r S~ g ) o . “:' 2 ~ . 3
AR SER e AL \ s ol =

/X%?Eﬁi( LTW%,

d BLlc BABF € N A2 — 113 Tl < THIDREICIE AN 1= —
X SHEDOD R EAHBDTEO TV, FNHcEE AR
, L Weof) TBERICET T EFBEVABERER ST, 5

-/ * M & EOKICToOCHED] [TTICERICHN A SEIFTIE
wagumiz=y AR DEMEDH S V] EBDEBESBEDCYEBET,

{EFr © 1.08 OXO Tower Wharf,
Bargehouse Street, London SE19PH

=%H  A~H 11:00~18:00

@54tk Zh62% FHH38%
@ 1/t IL— 744018, 530-401K

0,
0

HP/ECT 1 b :http.//www.wagumi-j.com/




SUCH & SUCH |

Reik
Kaneko

SoHoKo

tokyobike 107RIVOLI::

COLLEGE

®
14
7 smE Support, JAPAN

( Tokyo Metropolitan Small and Medium Enterprise Support Center

Museum of Contemporary
Art Chicago

British
Ceramics
Biennial

PARIS

WA

‘G‘i;f_-_u_ml(}ﬂve;nm%'
O RE® V7

.' . PAN-TECHNIC'ON
@ Japan
MONOCLE E:ggess g u Q LO
ekoefea |
peKOErE Lo SELFRIDGES !

WORLD

SAKE
, HEALS

THE
LONDON
DESIGN
FESTIVAL

o) rouun e /_|'|l
Puns (Bewz [anay] Pl

AAAAAAAAAA

: SEIBLI
Clearspring Q
7

TTTTTTT



3: Bk ra an |

e

)

3
L[}

oIV IR




£9 . FLHIC

RNl 52075 BEmeElE?
2T 5] OE=ICHHED

« J\A1 V7 —B#RED
BN & TEDEV] OaHhNn




RN IC 152072 &l ?

- [ZF5 ] OB=ICHHED
WA Garbl =F-10)

BN & TEDEV] O N

7o W IAPTCWEIDOIE - /1T - B8

v

ERS




4:AF 1R - BNES

DO I=5

—++

S

Transport
£85.00 per week

Other expenditure items
£77.90 per week

Recreation and culture
£77.20 per week

£45.70 per week £41.00 per week
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%ZE lH—J:_' 7'2— ) rSZ'ﬂf'J LL'fﬁj a[:*)@ householdfinances/expenditure/bulletins/familyspendingintheuk/april
(2018-20194 H[EHET3)

2018tomarch2019

Housing(net)2, fuel and power
£79.40 per week

Food and non-alcoholic drinks Restaurants and hotels
£61.90 per weg\k £51.40 per week
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Miscellaneous Household goods
goods and services |and services

Communica... | Alcoholic drink,...
£21.30 per £13.00 per week
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Total England Wales Scotland N. Ireland

Buyers 37.7m 31.6m 19m 3.2m 1lm
Potential buyers ~ 8.0m 6.6m 421k 134k 208k
Total market 45.6m 38.1m 2.3m 39m 1.3m

20191 1) AD T =mhiz

Table 2
Crafts Council market studies - England
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Time line 1990-2020

2006
Experience economy enters
financial sector lexicon

1994
Amazon
1995
eBay
1996
Craigslist

~ (507042F)

338K

Number of buyers 6.9m 16.9m 3L.6m
Number of potential buyers 4.3m 9.6m 6.6m
Total market for craft in England 11.3m 26.5m 38.1m
Total market for craft in England
[ 2006 } 2010 2020
2006 2019
Authenti-seeking enters Global climate strikes

tourism industry lexicon Covid-19 outbreak

2016
Brexit referendum

2008
Sars epldemlc Financial Global recession
begins crisis Covid-19 lockdowns
Etsy Serie:
The Great British
2006 Sewing Bee
Not on the High Street, UK 2015
Series 1
2008 The Great Pottery
Folksy Throw Down

Table 3
Volume, value and average price per object
of craft sales by discipline in England:

ATV -TIZRDHEBMEIATVWET |

& - Craft Council
for Craft Report 2020

[ Market

2006 vs 2020
& @ $5s
== @ é
2020 24.7m 4.8m 3.0m 3.9m 6.0m 4.9m 2.2m
o
c
>
3
difference 19.1m 3.3m 2.5m 3.3m 4.1m 4.0m 19m
% change +340% +226% +538% +475% +219% +498% +589%
2020 £3.057b £428m £473m £662m @ £310m £252m
No. 1
®
=l
5
=
difference £2.174b £105m £401m £604m £615m £223m £228m
% change +246% +33% +548% +1,041% +195% +252% +908%
Table 9 Unique gifts’ = main motivation
Sub-group personae: Part 2
Top 3 routes (online) Participation (12 months) Top 3 motivations
442%bought  52%Etsy 4 66% creative hobbies 4 53% beautiful objects appeal
craft onfine
| Q ore> W Proto-collector A 18%craft 4 51% in home
29% NotHS 21% maker's
b s AR~ FRAE M > - BESPATAF »- N e website 28% residentials 47% unique gift
N 4 40% bought 53% Etsy & 66% creative hobbies & 62% admire human skill
HRE=D, BOH—T R Iz, craft onfine
4 13%craft 4 60% uniue gift
POLEFRBLSROED 32% NotHs 19% maker's
website 18% residentials 4 59% beautiful objects appeal
&‘ 35%bought  56% Etsy 4 66% creative hobbies 4 55% unique gift
- — craft online
4 08% craft & 37% beautiful objects
20% NotHS 15% maker's
website 19% residentials 4 38% support craft
s+ 21% bought 37% Etsy 48% creative hobbies & 58% unique gift
craft online
stream 5% craft  52% admi
SAEOBR 4 40% other 21% NotHS
onlip 19% residentials 48% beautiful objects appeal
< A Ta7%bouht  56%Etsy 4 65% creative hobbies 50% unique gift
b o craft online
. \ 7% craf 48% support craft
27% NotHs 17% maker's
website % residentials 47% beautiful objects
AS7%bought 4 63%Etsy 3% creative hobbies 47% unique gift
ot Nama o craft onfine #
ainstream 9% craft 40% beautiful objects
e s e 0%NotHS  16%Madego B
A 4 28% residentials 33% support craft
“2Xbousht AL Ely 45% creative hobbies 48% unique gift
T OREEREROUFELLDS craft online
1 ViR E RO wentrant 2% craft 44% beautiful objects
25% NotHS 8% maker's
I Ea-F—FI7b o1F - seus b *—btss 5 website 5% residentials 43% admire human skill
BOERB PO Etsy 29% creative hobbies 5% unique gift
v oo \ Nascent buyer 1% craft workshops 42% beautiful objects
%E{/IE ) E Fﬁ 0) EC I j /r I\ Z 0) E‘%E 7 \:EE 4 7% residentials 39% admire human skill
28% creative hobbies 24% unique gift
ET Y M d 7:_ » traditional 10% bought craft onlfine 2% craft workshops 23% beautiful objects
SY. Made.com’x & e B 73
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HM Government

CORONAVIRUS

STAY HOME. SAVE LIVES.

Caurtier

DIESEL
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Kasams Peers

Welcome to Kasama.

TER BUSINESSES

Kasama Potters
INSIDE: NO MORE EXCUSES - DISCOVER HOW TO START,
FIX OR IMPROVE YOUR COMPANY RIGHT NOW! Fea LEs- G YA toRe won A
*1 (-4 Ao
[FEL8 L] Q #2040 & aMeyyen

L
s )
Kasama has been a home for pottery in
Japan for centuries.

Wenin
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many céramic regions in Japan are
lefined by their stylistic constraints,
Kasaina is known Yor its freedom.
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Website: wagumi-j.com
Facebook:www.facebook.com/wagumi/
Instagram:wagumi_london

mMZIAN
O RS -3y wagumi 1.08 OXO Tower
Wharf, Barge house street, London SE1 9PH
UK
Tel:02079281427
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